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FALL 2017 INTERN PROGRAM
DIGITAL MEDIA + SOCIAL MEDIA





HOWDY! I am thrilled that you are interested in joining the FOLK team as an intern for the 
fall 2017 semester. Here at FOLK we are in the middle of diversifying into the world of digital 
content. Over the past five years we have made our mark with print and social, but now the 
brave world of the world wide web is here. I am excited to have you be apart of the begining of 
what is sure to be a wonderful rise. 

When I first had the idea for FOLK over five years ago I was in my second year of college and was 
struck with this belief that our generation lacked a voice. This was pre Instagram, pre Snapchat, 
and pre influencer marketing. My friends and I were simply taking adventures around Kentucky 
exploring forgotten areas, asking people their stories, and appreciating a slower pace of life. 
With the creation of FOLK we had a platform we could share those adventures, those stories, 
and those simple truths that connect us all. We had no idea that this was an idea developing 
across the globe, but we are thrilled to have been able to become a leader in that movement....
and I am even more thrilled to be taking this next step with you in sharing even more stories, 
more makers, more adventures, and more truths. 

Over the next few pages I will outline what the internship looks like, but first I’d like to offer a 
bit about myself and the team here at FOLK.

I am Ben Ashby, I am the creator of FOLK, and most days I say my title is Editor-in-Chief. I 
am from a tiny town of 300 people in western Kentucky. I was raised on a farm that was started 
in the 1780’s. During those years I spent the majority of my time in my aunt June’s kitchen, 
our family garden, at my grandfather’s house, or in my pumpkin patches. I was surrounded by 
family history and a respect for traditions, heritage, and the dirt and soil that had raised us all. I 
was raised to know how to make sweet tea, how to hoe a row, and how to be a neighbor. When 
I left the farm for college, I took those ideas with me and was fortunate enough to find a circle 
of friends who shared these values. I have spent the past eight years in Lexington, but recently 
returned to my hometown so that I could split my time between life in the country and Los 
Angeles, where work tends to take me rather often. 

You will see two of our founding members pop in and out as contributors. Heath, my co-founder, 
serves as one of our staff photographers, our lead print writer, and contributes regularly to 
various aspects of the brand. Gina will be around as a contributor to both print and digital, as 
well as serving as a copy editor. 

Dylon and Ryan both serve as brand advisers and are frequent contribotors to our website and 
social media. Spenser oversees wholesale for product and the magazine. Zack, who you will 
work with the most closely, is our director of social media. Other team members include our 
ecoomerce team, our print contributors, editors, and back-end, and our advising board. 

I N T R O D U C T I O N



When we set out to design this intern program we knew there were two very key things to keep 
in mind. 1) It would be remote. To get the very best interns and contributors from across the 
globe we would have to do most everything digitally. 2) It would be based on expanding our 
website and our social media. All of us on the team have done internships before and didn’t 
want it to be an internship where you spent all of your time folding t-shirts, moping floors, 
and so on. For this internship, you will be developing and creating content that will be seen by 
millions of people all across the globe. Below we outline the various aspects the various interns 
will be covering.

Content Creation: 
We have a very long list of contacts in the maker, tourism, entertainment, adventure, photography, 
and corportate worlds. The interns will work with them to create stories, q and a’s, countdowns, 
reviews, editorials, city-guides, or essays for our website, newsletters, and social media. This will 
give the intern opportunites to work with some of their favorite brands, influencers, and so on.

Social Media: 
You will work alongside our social media director and me to create and activate our Christmas 
2016 social media and web campaigns. You will work behind the scenes on our Snapchat, 
Tumblr, Instagram, and Facebook platforms to learn effective ways of social media growth, 
managment, activation, and outreach. You will also have the opportunity to work with various 
brand, influencers, agencies, and makers to learn how they do social media.

Community:
One of the lesser aspects will be community. With over 11,000,000 uses of our Live Authentic 
hashtag, the FOLK community is vast and diverse. The interns, if they would like, can work with 
our nextwork of influencers to create events, promotions, and outreach. This may also include 
press access to festivals, events, and functions in your area. 

Photography/Video: 
If any of the selected interns are interested in video/photo production the intern will work with 
our team and our network of photographers and photo/video professionals to develop a specific 
internship path that is most beneficial to the person’s specific goals. 

We will be selecting six interns for this semester. We will work with each of the interns to create 
a weekly plan for projects/hours that fits their goals, schedule, and college requirements. 
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A P P L Y

To apply please email web@folklifestyle.com all of the following:

 Your name, age, location,  college, and major.

A brief introduction to who you are, your goals for the future, and 
something that makes you authentic. 

A writing sample. The writing can be anything you’d like, and can 
be something you’ve previously 
written.

Please have all materials submitted by August 22nd. We will 
finalize the selection process on August 24th. 
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